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OKC 0akanaBbp

SAABJXUTEJIHHU
Cemectnp |
Ne 6
B Y4eOHHUSA [1aH
KOHCIIEKT

AHIJIMUCKHU E3UK - 1

Word classes — nouns and adjectives - Types of nouns, Number and Possession; Adjectives
- Comparatives and Superlatives

Word classes — verbs and adverbs - Main and auxiliary verbs, Modal auxiliaries, Tense —
present and past, Active and passive voice; Adverbs

Word classes — other classes

Pronouns: Personal, Possessive, Reflexive, Demonstrative, Indefinite, Relative,
Interrogative, Conjunctions — coordinating, subordinating, Prepositions, Determiners —
definite/indefinite articles, possessive and demonstrative determiners,

Phrases and clauses What are phrases?, Noun phrases, Verb phrases, Clauses

Audience - The consumer, Types of audience — Mass, Niche, Audience demographics,
Audience profiling

Sentences

Simple, Compound, Complex. The functions of sentences

Word structure

. Morphemes, Free and bound morphemes, Inflectional affixes, Derivational affixes
. Institution, What is an institution? Types of institution — commercial, public service,

independent

. Words and meanings - Denotation and connotation, Lexical fields, Hyponyms and

hypernyms, Synonyms, Antonyms

. Words and meanings Similes and metaphors, Idioms, Collocations, Levels of formality
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Cemectnp 11
Ne 13

B Y4eOHHUSA [1aH

KOHCIIEKT

AHI'JIMACKHU E3UK — 2

Spoken language: Types, Functions, Influences

Features of spoken language Lexis, Deictic expressions, Grammar — interrupted
constructions, disjointed constructions, incomplete constructions, non-standard grammar,
Non-fluency features — fillers, filled pauses, repetitions, false starts, Overall structure
Structure of conversations - Openings, Turn taking, Adjacency pairs, Topics, Repairs,
Feedback, Ways of closing a conversation

Conversation theory Accommodation theory, Face, Politeness, Positive and negative
politeness, The politeness principles;

Gender and conversational behaviour

Non-verbal communication 1 - Body language

Non-verbal communication 2 Appearance, Non-verbal aspects of speech, Prosodic features,
Prosodic features and personality, Accent

Newspapers 1 Types of newspaper, Graphology, Headlines — purposes, linguistic features
Mainstream cinema,

Advertisements 1 Analysis of advertisements, Visual elements/graphology, Form and
structure, Attitudes to reader/audience, Vocabulary, Grammar, Phonology, Content

10. Instruction and information texts
11. Literary texts; Term test (Lower Intermediate)
12. New technology Hypertexts in Social Networks
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Ne 19

B Y4eOHHUSA [1aH

KOHCIIEKT

AHI'JIMACKHU E3HUK - 3

Grammar - Passive Voice

Grammar - Conditional sentences

Grammar - Sentence - Transformations

Grammar — Futurity

Grammar - Direct- Indirect Speech

Grammar — The Gerund

Accents and dialects Attitudes to Accents, , The effects News broadcasting Accents and the
media, Estuary English, Dialect vocabulary, Dialect Grammar

Effects theory, The Frankfurt School, The hypodermic needle model, Violence in the
media, Cultivation theory, Theories about media

Language and social class

Occupational dialects

Media Regulation. Strereotypes. Representation

Language and power

Language and education;
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Cemectnp V
Ne 27

B Y4eOHHUSA [1aH

KOHCIIEKT

YBEXKJIABAIIIA KOMYHUKAIUA - |

CpmHOCT ¥ pa3BuTMe Ha  yOexjaBamata KoOMyHHKanus. EgHocTeneHHOCT,
€IHOIIOCOYHOCT, IBYIIOCOYHOCT.

Peropuka n YK. /lnaxpoHeH u cuHXpoHeH pod i1 Ha Bpb3KaTa Mexay petopuka u YK.
CroBecHo 0011yBaHE — MOHOJIOT M TUAJIOT — OCHOBHH (DOPMHU Ha CIIOBECHOTO OOIIyBaHE U
PWIOKEHNETO UM B PR.

HcTtrHata 3a OCBIIECTBSIBAaHE IETUTE HA TPAHO yOex/1aBaiio Bb3JCHCTBHE U CPOJIHU HA
Hesl — CyOEeKTUBHOCT, aOCOIOTHOCT, OTHOCUTEIIHOCT, MOJMYHUCTUHA, TOCTUCTHHA.

JIpxaTa KaTo METOJ 3a M3KpHUBSIBAHE Ha JECHCTBUTENHOCTTAa NpU cbhb3aaBaHe Ha PR
nocyiaHus — HeucTuHa, fake, nesundopmartust, Manumynaiys, Al XaTronuHaIKUS.

BunoBe nokasarencTsa U peTOPUYHOCT 32 MOCTUTAHE HAa YOSIUTEIHOCT MPH MOAHACSHETO
UM.

[Iponaranna vs PR

Bunose aprymenTu npu y0exaaBaiioTo H3Ka3BaHe.

E3uk u Mucwn. Ckpuru mucnu. Heponskazanu Muciu.

10 Jleckukanen noaoop npu yoexaaBane. Kogupane u qekoaupaHe.
11. Texnonoruu npu yoexxaasane — spin, blogs, micro PR, myntumonannoct
12. lurutanau u3MepeHus Ha yoe)kjaBaHe B COLMAITHUTE MPEKH.



w N

No ok

10.
11.
12.

Cemectnp VI
Ne 33

B Y4eOHHUSA [1aH

KOHCIIEKT

YBEXKJIABAIIA KOMYHUKAIUA - 1]

Kynrypa na criopa. JIornyecku, ICUX0JI0THYECKH, ETUKO-ECTETHUECKU XapaKTePUCTHKA Ha
cnopa. MaiieBtuka. Criop, mojiieMuka, AUCIyT, TUCKYCHsl, 1eaT.

Opatopcko u3kycTBO. [IoAroToBKa 1 eTanu B MOArOTOBKATa HAa MyOJIMYHOTO U3Ka3BaHE.
Kommo3uiuss Ha myOaMYHOTO W3Ka3BaHe, IUJIaH, €JIEMEHTH Ha KOMIIO3HIIMATA,
KOMIIO3ULIMOHHHU HEJJOCTATBIIH.

MeTtou 3a pecTaBsiHE Ha MaTepHara.

OmnpoBepraBane Ha MO3UIMUTE HA OMIOHEHTA — HAYMHU Ha OIPOBEpraBaHe,

VY10BKH B crIOpa, TEXHUKH IIPH BOJEHE HA CIIOP U MPU MIPETOBOPH.

Wsrpaxnane Ha oOpa3a Ha oparopa — HPOIOPIHATA XapU3Ma/OMUT MPH HPEIACTaBSIHE
live/Bupryasnno B connannuTe Mpexu. Bupryanen aBatap u noseaenue npu Proteus Effect
(Edexr na [poteit).

CpaBHuUTENIEH aHANU3 Ha CHHXPOHHATAa M aCHMHXPOHHATa KOMYHHKAIMs 3a yOexaaBaiiu
LeH

WNHTepakTUBHHM €JleMEHTH Ha yOexJaBaHe B KHOep MPOCTPAaHCTBOTO — HAarjacH,
PENEBAHTHOCT, OTTOBOPHOCTH, KOHTPOJL.

[Ty6nruHa oT4eTHOCT M conraina otroBopHoct Ha YK B T1P.

Cpemu Ha Bbpxa — [1P xoHIenImM 3a mo-100po mpeIcTaBsHe.

Edextupnara YK Ha PR-cnenmanucta — KOMIETEHTHOCT, BiMsHHME. JIM4HOCT Ha
KOMYHHKATOpa.
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Ne 40

B Y4eOHHUSA [1aH

KOHCIIEKT

CTHJIMCTHUKA 3A PR

Crunucrukara Kato HayKa — Ae(UHULINSA, TPEIMET, OCHOBHU MOHATUS U KaTETOPUH, CPOIHU
Hayku. [Tonsatuero ctui. CTUi U perucTsp

CpmHOCT Ha KHWKOBHHS e3uK. Y3yc. Hopma. Komudukanus. Hamumonanen e3uk.
PaznoBunHocTH. Ymorpeba Ha CTaHgapTa Ha €3WKa OT OTIPABUTEIUTE HAa CHOOLICHUETO
(opatop, PR cnenmanuct, MeaueH npoheCUOHANNCT) U OT MoJTydaTeauTe (ayuTOpHsTa)
Oynkiuonanen ctuil. ExcrpanuarsucTuyan Gaxropu npu usrpaxaa Ha @C. JIMHrBUCTUYHU
takropu. PakTopu, CBbpP3aHU ChC ChAbpKaTeaHUs miaH Ha OC

CrunctnyHa (oHEeTHKa B MeIMiHATA cpefa

Yrnorpeba Ha cTUIMCTHYHKS MOop(OCHHTaKCHC 3a 1ienuTe Ha PR nefinocTTa

CrunucTuyHa JIGKCUKOJIOTUS B U3IPaXKallla ce JTMHAMU4YHAa KOMYHHMKAI[MOHHA Cpea
CTUIMCTUYHU TOXBAaTH W TPONM U NPUJIATaHETO UM NpU U3rpaXKIaHe Ha ClelHaTU3UpaHU
TeKkcToBe 3a PR

Wsrpaxxnane Ha KpacHOpEYHETO Ha crienuanucTute no PR B peanuurte Ha Xy10KECTBEHOCTTA.
[Ty6nmumuctruen ctun u PR acnextu

CrunorBopuu (haktopu U oTmuuteaan yeptu Ha Public Relations kato Hayka u B KoHTEKCTa
Ha HAYYHUS CTHIL.

Ocob6enoctr Ha 0pUIIUATTHO-/IETTOBHUS CTHJI B o0acTTa Ha PR

Pecypcute Ha KHM)KOBHO-pA3roBOpHATA ped 3a U3rpakaaHe Ha cTuia Ha PR crenmanucra
KonexkTHBHUAT CTUI Ha YeTBBpPTATa BJIACT — MAKPOCH, PEUEBU CTUIIOBE, )KaHPOBE

BuprtyanHa CTHUIMCTHKAa YW TpaJULMOHHA CTUIUCTHKA — JAe()UHHUIIMM, TPaHUIM, 3a7auu,
3apaXkJaly ce KaHpOoBe, KOHTPACTH.
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KOHCIIEKT
AHTJIUVCKHU E3UK

/moxyn mpeBon - translation/
English-Bulgarian translation, Level CEFRL B 2.1, text length 360 words, text contents:

Public Relations Theory and Practice
Communication Theory

Mass Media Theory and Practice
Advertising

Image Making

Political Communication

Official Speeches of famous politicians, celebrities etc.
Social Psychology

Politics and Public Relations

10. Economics and Public Relations

11. Business and Public Relations

12. Humanities and Public Relations

13. Science and Public Relations

14. Art and Public Relations

15. Sports and Public Relations

©CoN~ LN R
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B Y4eOHHUSA [1aH

KOHCIIEKT

AHIJIMMCKHU E3UK
/mMoxyn mucaHe Ha ece — essay writing/

Students may expect similar topics, Level CEFRL B2.1, 300 words long

NoogkrwdpE

©

10.

The Development of Public Relation in Bulgaria

Is virtual communication as effective as the real one?

Success in business goes through advertising

Image-Making represents a non-existent world

The successful role of the Public Relations in politics is proved every day

Tourism can survive but not succeed without Public relations

If | were a business personality | would throw millions in a PR Campaign to make my
business prosperous

Do you believe Public Relations is an Art?

How do Public Relations function before, during and after the period of the Olympic
Games held in a definite country?

Do you agree that soon social media PR will become more successful than the
traditional PR?



Cemectnp Vi
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B Y4eOHHUSA [1aH

KOHCIIEKT

AHTJIMACKHU E3UK
/MomyJ1 Gu3Hec KopecnoHaUHIMS -bUSiness correspondence/

Students may expect similar topics. Level CEFRL B2.1, 300 words long

1
2
3
4.
S.
6
7
8
9
1

0.

Business letter writing

E-mails inquiries

Letters to banks, administration etc.

On the phone — phone calls, texting etc. - writing dialogues
Writing a Cover Letter

CV writing

. Sitting for a Job Interview

Public speaking — greetings
Official speech writing
Messages of business leaders
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B Y4eOHHUSA [1aH

KOHCIIEKT

PEYHUKOB ETUKET U KYJITYPA HA HOBEJAEHUETO

RO ~NoGMWONE

11.

12.
13.

14.
15.

0.

E3uk u peu.

PeunukoB 3anac u uauoiekT. PEeUHUK Ha CbBPEMEHHUSI KOMYHUKATOP.

ETUKEeTHT Ipu TOBOPEHE U CITYILIAHE.

CbBpeMeHeH peueB eTukeT. BosieHe Ha pa3roBop.

Pe4HMKOB HETUKET M OHJIAIH OBEJICHHUE.

Ountsp Ha peuta. ['pybara peu. JlomycTumu TemMu 3a pa3roBop.

ETukeT npu pa3nuyHU CUTYAIMU U TTIOBOIU

MenuiiHO TOBOpPEHE U MOBEICHUE B MEUUTE.

buznec eTuker.

Kynrypa Ha oOuryBaHeTo — KOMIIOHEHT Ha JMYHOCTHaTa M OOIlecTBEeHATa
kyarypa.lloBenenue u kyarypa.

[IpunobuBane Ha CcaMOYBEpEHOCT B TMOBEJACHHETO.ETUKET U MO3UTUBHO
IpeICTaBsSHE Ype3 HeBepOATHO MTOBEICHHUE.

®opmanno u HeopmanHo ropopeHe. ColuanHa Kiiaca U ped.

[ToBeneHne u TpaauIMK y HAC W B YY)KOWHA — MHCAHW U HEMHCAHU IPABUIIA.
PeunukoB eTHKeT npu 00IIyBaHEe Ha YyK] €3UK U U3BBH bhirapus.

[ToBeaeHue 1 €3UKOB U3Ka3 HA 3HAMEHHUTOCTUTE.

Kyntypa Ha noBegenue Ha 1P cnienmanucra ¢ KIMEHTUTE MYy.
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B Y4eOHHUSA [1aH

KOHCIIEKT

AHIJIMACKHU E3UK
/Moayn komyHukanms — Speech communication/

Students are expected to write down an interview; length: 200 words; Level CEFRL B2.1;
Example topics:

How would you improve the visual communication policy of the EU governments

Journalists versus PR Specialists

PR experts between the Institution and the Audience

Imagine you are a Radio reporter or a TV presenter. Inform the people about the latest news
Exchange ideas how to make a successful advertisement or commercial

As a PR specialist of a company in crises how would you tackle the problem? Explain it in a
podcast interview.

Imagine you are famous politicians. Make a speech on a certain occasion.

Situational job interview.

Discuss the digital age of the 21% century — the effectiveness of the interactive communication
in the Social network (Al, Blogs, Facebook, Twitter, Instagram, Tiktok etc.)

10. How can PR specialists help improve transparency and social responsibility in the Al age?
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OKC maructnp
SAABJIKUTEJIHU

Cemectnp |1

KOHCIIEKT IIO “ BUBHEC IIPOTOKOJI*
BKJIIOUEHA KATO 3abJDKUTENIHA yuyeOHa JUCIUIUIMHA B y4eOHUS IUIaH Ha

cnenuantoct “MEXIAYHAPOJIAEH PR”
OKC: Maructsp

1. busHec mpoTOKOJI — onpeesieHre, IPOU3X0I, TPAHUIN Ha TIOHSATHETO, PECYPCH

2. BuaoBe mpOTOKOIHU MEPOIPHUSATHS

3. Uspaboteane Ha CV. [loBeaeHue oT cTpaHa Ha OM3HEC CPEUTE OTHOCHO MOAOOp Ha KaJpu
cnopen mnpeacraBeHoto CV M NPOTOKOJIHO IOBEACHHE IO BpeME Ha HHTEPBIO 3a
Ha3HauaBaHe Ha paboTa B MEXIyHApOAHA Cpea

4. Epyaunus, Tpaguuus 1 HOBaATOPCTBO B OM3HEC IPOTOKOJIA

5. TlcuXOoNMHTBUCTUYHU OCOOEHOCTH MPH TOBOPEHETO B MEXKTYHAPOTHUTE ACTIOBU CPEIH

6. OcCHOBU Ha MEXIyHAPOJHHS €THKET U HETUKET

7. Muxkpo PR B MexyHapoaHus OM3HEC IPOTOKOI

8. TaiiM MEHWKMBHT B MEXIyHAPOTHUTE OM3HEC CPEIH

9. Ped npu MeXIyHapOIHHU IPOTOKOIHU MEPOIIPUATHUS

10. MexayHapo/ieH MeIeH 0OMEH U OU3HEC MPOTOKOI

11. On-line koHpEpEHTHHU Cpen

12. IlepemMoOHUs IPH MOANIMCBAHE HA JIOTOBOP

13. PonsiTa Ha mpeBoada B OM3HEC MPOTOKOIA

14. Tlokanu ¢ MEXIyHAPOJIEH JEJIOBH XapakTep U OU3HEC TPOTOKOI

15. JlomycTMOCT Ha HapyIIaBaHe Ha MPOTOKOJIA
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Cemectnp |
KOHCIIEKT IO
“YBEXJABAIIA ITYBJIMYHOCT B JEJIOBOTO OBILIYBAHE*

BKJIIOUEHA KaTO 33AbDKUTENHA yueOHa JUCIUIUIMHA B yYeOHHUs IUIaH Ha CIEeLUATHOCT
“BPB3KN C OBIIECTBEHOCTTA”
OKC: maructsp

CrpIinHOCT Ha Je(MHUTUBHATA CTOMHOCT Ha yOexxaBaiaTa myoianyHocT BbB BO
Conuannara peTpocneKius BbB ()OpMaTHPaHETO Ha KOMYHUKATUBUS MOJIeN ,,yOex1aBalia
myOIMYHOCT - 1€70BO 001yBaHe”

/E.bepnaiic,P.A6oT,Dp.xedrunc/

Wsrpaxnane Ha JMYeH KamauuTeT 3a KOMYHUKAaTHBHM YMEHHUS B IyOJUYHOTO
MIPOCTPAHCTBO

WUnentudpukanuss Ha nyOJMYHMS aBTOPUTET upe3 yOekIaBalloTO BB3JCHCTBUE Ha
komreTeHTHOTO nocnanue/X. Xodcerene, XoBnana/

N3cnensane Ha conpanHaTa CUTyalysi B KOHTEKCTa Ha ,,M3CJIEIBaHE Ha HarJlacuTe”
CpIIHOCT HA KOMYHUKAaTUBHUTE CTUMYJIH

VY CBBBPLIEHCTBYBAHE Ha IIPOLIECA HA B3aUMOJIEHCTBUE MEXKAY KOMIIOHEHTUTE HA TpUaaaTa
KOMYHHKATOp-U3Ka3BaHE-CUTYAI[MOHHU YCIOBHS

[IpuHnunu 3a mpuiaraHe Ha yCTHUTE M3Ka3BaHUS M KOMYHHMKAIlMM KaTto (akTop 3a
edexTuBHA yOeK1aBaia myoJnyHOCT B JIETIOBUTE OTHOIICHUS
ConmanHo-nicuxonorudecku e(exkr Ha B3auMOBpB3KaTa MEXIY BHUMaHHe-pa3OupaHe-
MpHeMaHe 3a MOCTUraHe Ha LEJIUTE Ha YOeXKIEHUETO B IEJIOBUTE OTHOIIEHUS

Ouenka Ha Agenda-Setting kaTto nepMaHeHTEH MPOLEC 32 KOHTPOJI Ha KOMYHUKAIIHOHHUS
Ipolec B JEJIOBHTE OTHOUIEHUS: B3auMOCBBP3aHOCT MEXKIy KOHCOHAHTHOCT U
,,JKOHCHCTEHTHOCT /X OoBIan/

PaBHuIIle HA KOMITIETEHTHOCT HA KOMYHUKATOpa

B3anMo03aBUCMMOCT MEXIy KOMYHUKAIMOHHA CIOCOOHOCT M KOMYHHKAaTHBHA €THKa
/. box,baake/

CreunuyHM TEXHUKY 32 TIOBUIIaBaHE HAa e(heKTUBHOCTTA Ha y0OexaaBaliaTa myoJIndHOCT
B OM3HEC

KitouoBu ¢akxtopu Biusienid Ha MyOJIUYHOCTTA B IETIOBUTE OTHOIICHHUS

3HaueHNe Ha COolMaIHAaTa UIEHTUYHOCT Ha KOMYHHUKaTOpa

Monenu Ha Bb3/IEHCTBUE U CTUJI HA TTOBEICHHE

Monenst Ha bpenn PyOeH 3a 00eKTUBHOCT Ha apryMeHTausITa

KonkpeTHOCT Ha apryMeHTHUTe B yOexaaBaiiara myOInaHOCT

Onenka Ha cutyannonnute ycnoswus. /J1. Tanen,P.Bypkapr

Pecypcuu dakropu Ha ybOexxaaBamiata MyOJIMYHOCT B JI€JIOBUTE OTHOIIEHHUA. 360p Ha
KOMYHHUKATHBEH KaHai 3a Bb3aeicTaue. /S.Kemm,Xosnanya/. Crienuanu3upanu 3HaHUS |
kauectBa. /P.AnThHU,Xapnoy,/x.Knansp/. KoHkperHo ¢opMynupane Ha meauTe 3a
BB3ciicTBHe. /E.bepHaiic/



OKC marucrnp
HN3BUPAEMU

Cemectnp |
KOHCIIEKT
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mucmmiana “AHTJIMACKUA E3UK 3A BPB3KHU C OBIIIECTBEHOCTTA,

CoNO~WNE

BKJTIOYEHA KaTO M30upaema ydeOHa JTUCIUILIMHA B yU4eOHHS IJIaH HA CTIEHUATHOCT
“BPB3KH C OBIIECTBEHOCTTA”
OKC: maructsp

The origin and development of Public Relations in the USA and Great Britain.
The Advertising Process in GB and the USA.

Journalism — origin, development and contemporary aspects.

Fleet Street. What’s next?

Media Corporations in Great Britain Newspapers in Great Britain and the USA.
Digital Media in Great Britain and the USA.

The Governmental Communication in the English speaking countries.

Mass media and control of democracy.

Cyber Communication in the English speaking countries.

. Being in charge of Speech writing process for famous politicians.

. PR Campaign in the English speaking countries. The election process.

. Celebrity, Paparazzo, PR.

. Mechanisms of control of the British and American mass media. PR Ethics.

. Media Legislation in Great Britain and the USA.

. New Types and Models of PR originating from the English speaking countries.



Cemectnp 11

KOHCIIEKT
no aucuuiuiuHara ,,¥Y BEXXJIABAILA ITYBJIMYHOCT U EKOJIOT' A

BKJIFOUEHA KaTo u30upaeMa yueOHa AUCIUILINHA B Y4eOHUS IIJIaH Ha

cremuaiinoct “‘Exo PR”

OKC: maructsp

1. KorHUTHBHO 3HaYeHUE HA y6e>1<ﬂaBamaTa HY6J'II/I‘IHOCT 3a pa3BUTHUEC HAa OTHOILICHUS B €KO Cp€aa

2. CrpykTypeH MOAENI Ha B3aMMOBPB3KMTE H3IpaXKJalld Tpuaaara ,IyOJM4YeH aBTOPHUTET-
collMajHa CUTyalus-ay AUTOpUs”

3. XapaKTepI/ICTI/IKa Ha KOMYHUKATUBHUTC CTUMYJIM 3a U3rPAKAAHC U PA3BUBAHC HA OTTOBOPHOCT
3a MMpUEMJIMBA €KO IMapajgurma

4. OtmpaBsiHE U Bb3IpUEMaHe Ha eko nocinanuero. Konupane u gexonupatne

5. CreunuyHU TEXHUKHU 32 MTOBUILIABAHE HA €(PEKTUBHOCTTA Ha yOex1aBalaTa myoJInqHoCT
6. [IponykTokorncymupane 1 PR cbobmieHne B ChbBpeMHETO

7. OkousiHa cpena 1 yoexxaBamiara myOJIudHOCT NMPHU 100pUTE MPAKTUKH

8. YcToiunBO pa3BUTHE U KOMYHHKAIIMOHHA Cpea

9. CoumanHu MpeXH ¥ MEIMIHA cpefia 3a yoekmaBaiia mo3utusHa eco PR mpaktuka



